


What You Must Have
Race Date
Time
Entry Procedures
Course information
Awards structure
Results
Logistics information, directions, etc.
Expo/Packet Pickup information
Lodging/Travel information
Contact information



Some Tips
Test for all – Not everyone has 

high speed.
Feedback – Have several 

volunteers go through the site 
periodically.

Monitor Calls – post what 
people can’t find



Quick Tips for Post-Race
Results – Post them NOW!
Instructions - When runners 

come to see results, put all post-
race instructions front and center 
(late t-shirt pickup, participant 
photo info, chip return, etc.)

Be Up to Date - Post next 
year’s date ASAP!



Post a 2007 Date as Soon as 
Possible



Size of Event



Type of Website



Latest Redesign



Planning a Redesign in Next 
Year or Two



Objectives of the Redesign



Who Updates Your Website?



Update Frequency:
2 Months – 2 Weeks Out



Update Frequency:
2 Weeks Through Race Day



Who Does Your On-line 
Registration?



Advertising on Your Site



Yearly Budget for Web Expenses
(Excludes on-line registration)



Cost of On-line Registration



Use Website for Internal 
Communications



Use Website for Internal 
Communications



Do You Sell Merchandise on 
Your Site?



Do You Take Donations over 
Your Race Website?



Do You Use a Giving Module 
for Donations?



Unique Features:
Volunteer Module



Unique Features:
Volunteers



Unique Features:
Course Video



Unique Features:
Virtual Training



What Software Do You Use to 
Send Blast Emails?



What Format Do You Use for  
Blast Emails?



How Many Blast Emails Do 
You Send Annually?



Who Designs Your Blast 
Emails?



Size of Blast Email List



Advertising in Blast Emails



Is There an Opt-out Option?



Email List Rental/Sale Policy



Do You Use the Internet to 
Conduct Surveys?
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